
 
 
 
 
 
FOR IMMEDIATE RELEASE 
 
GUITAR CENTER GIVEN TOP HONORS AT 2014 CONTENT 
MARKETING AWARDS 

 
Guitar Center’s social media channel takes home three awards at the 
esteemed Content Marketing Awards conference  
 
ANNOUNCEMENT HIGHLIGHTS: 

• Guitar Center’s YouTube Channel awarded Project of the Year in addition to Gold 
and Silver Awards 

• This places Guitar Center alongside other Content Marketing Award winners 
Google, Walt Disney Company, and many more 

• Winners were announced Sept 10th at the 2014 Content Marketing World 
conference, the world’s largest marketing event 

 
Los Angeles, CA (September 10, 2014): Guitar Center, the world’s largest retailer of musical instruments, 
is proud to announce that it was presented with three 2014 Content Marketing Awards, including the 
Award’s highest honor, Project of the Year, for its exceptional YouTube channel. The retailer beat out 
thousands of top-tier brands for this distinction, and was named winner out of six finalists including Target, 
Four Seasons, and General Electric. Additionally, Guitar Center’s YouTube Channel received a Gold 
Award in the category of Highest Subscriber Growth and a Silver Award in the category of Best Use of 
YouTube for Content Marketing. These are Guitar Center’s first Content Marketing Awards.  
 
Project of the Year finalists were announced last month and Guitar Center was named overall winner on 
September 10, at Content Marketing World 2014, the largest content marketing event in the world, with 
over 2,500 marketers from 50 countries in attendance. This places Guitar Center on an impressive list of 
Content Marketing Award winners, including Volkswagen, the Walt Disney Company, Unilever, Google, 
and many more. 
 
"Musicians are the heart and soul of Guitar Center—the only reason we exist.  To be successful 
we need to create content and platforms designed to inspire—not just move product. Now, more 
than ever before, it is imperative to create new avenues to support artists, and we have the 
great privilege to work with some of the best musicians in the world in order to do just that. It is 
an honor to be recognized by such a respected institution for work our team is so passionate 
about." - Dustin Hinz, Vice President of Brand Experience and Entertainment Marketing  
 
About Guitar Center: 
Guitar Center is the world’s largest retailer of guitars, amplifiers, drums, keyboards, recording, live sound, 
DJ and lighting equipment, with more than 260 stores across the U.S. 2014 Marks the milestone 50th 
anniversary of the Guitar Center Brand as we continue to help people make music from coast to coast. 
In addition, the Music & Arts division operates more than 120 stores specializing in band instruments for 
sale and rental, serving teachers, band directors, college professors and students since 1952. Guitar 
Center as we continue to help people make music. With an unrivaled in-store experience and passionate 
commitment to making gear easy-to-buy, Guitar Center is all about enabling musicians and non-
musicians alike to experience the almost indescribable joy that comes from playing an instrument. All we 
sell is the greatest feeling on earth.  



 
For more information about Guitar Center, please visit www.guitarcenter.com, contact 
media@guitarcenter.com, or visit our Press Room at http://gc.guitarcenter.com/pressroom/ 
Subscribe to our RSS newsfeed at http://feeds.feedburner.com/GuitarCenterPressroom  
 
About Content Marketing Awards and Content Marketing Institute: 
The Content Marketing Awards, presented by the Content Marketing Institute and sponsored by 
McMurry/TMG, launched in 2004. It is the largest awards program in North America for people who create 
content for organizations. The Content Marketing Institute is the leading global content marketing 
education and training organization. CMI teaches enterprise brands how to attract and retain customers 
through compelling, multi-channel storytelling. CMI's Content Marketing World event, the largest content 
marketing-focused event, is held every September, and Content Marketing World Sydney, every March. 
CMI also produces the quarterly magazine Chief Content Officer, and provides strategic consulting and 
content marketing research for some of the best-known brands in the world. CMI is a 2012, 2013 and 
2014 Inc. 500 company. 
 
 

FOR MORE INFORMATION PLEASE CONTACT: 

Sarah Chavey | ANTHEMIC Agency | 323.464.4745 x 806 | sarah@anthemicagency.com  

 
 
 
 
 
 
 


